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HOUR DELIVERY ON

ALL ORDERS OF TEN
CRYSTALS OR LESS

...well it will take someone a.
"know how to do it
with manufacturing

But of more importance the crystal must be manufactured
to Strict Specifications, have good activity and operate
"on frequency" in the circuit for which it was ordered.

SENTRY can manufacture crystals for all two-way radio
equipment: Commercial, Amateur, Aircraft, Military and
Citizen Band. You need only to specify the model of
set and channel frequency.
You don't believe it, when we say - "Buy the Best'?
You are satistied with your present supplier?
You are satisfied with high prices? SEND FOR OUR CATALOG OF PRECISION
You are satisfied with second best'? QUARTZ CRYSTALS AND ELECTRONICS
Until you try SENTRY you will never know! FOR THE COMMUNICATIONS INDUSTRY

Try Us! Make Us Prove It! "Buy the Best'' T WILL COST YOU NOTHING

SENTRY MANUFACTURING COMPANY
Crystal Park, Chickasha, Oklahoma 73018

PHONE: (405) 224-6780
For Catalog, Circle No. 1 on Reader Service Card
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LOW BAND -6 METER SALE
TRUNK MOUNT MOBILE UNITS
FMTR 80D, 6 Volt 34 95

FMTR 140D, 6 Volt 39 95

T41G, 6/12 Volt... 69.95

12 BASE STATIONS
FSTR 140BR 139.95

Also with weatherproof rack as available.

STRIPS.
TRANSMITTERS, G Type

FMTR 80D, 12 Voit 39.95

FMTR 140D, 12 Voit 44,95

T51 AGD, 6/12 Volt 69.95

30W

150 MHz - TA139

50 MHz - TA104 $15...

Manna
COMMUNICATIONS

18669. VENTURA BLVD., TARZANA,
No. 18 on Reader Service C ard

CALIFORNIA 91356 (213) 342-8297
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It's our anniversary
...and we've got plans

by KEN SESSIONS
Mike Van Den Branden and I announce
with what we consider to be justifiable

aplomb a whole string of new happenings
with FM. There have been so many new

developments that it is difficult to know just
where to start in the telling.

BROTHERS NAMED TO STAFF POST
It is our pleasure to welcome Art Brothers

to the FM editorial staff. To many of you,
Art needs no introduction. A top-name
writer of long standing, he has served as

Wayne Green's right-hand man. He was
associate editor of CQ Magazine. He was
editor of the late Western Radio Amateur, a

once-popular journal covering the eleven
western states. Today Art (still W7NVY)

has his own business and
is kept extremely active
supplying radiotelephones
to an ever-increasing num-
ber of customers in Ne-
vada. But he assures us
he'll take time out to share
with us from time te time

Art Brothers his wealth of knowledge
in the amateur and two-way communications
field. FM readers can look forward to news
from Art about new products in communi-
cations, new developments in the VHF
marine radio field, and articles about unus-
ual and valuable circuits. And look for
changes, too, for Art is an idea man. He'll
be serving as FM's Regional Editor for the

western United States, and will actively
participate in FM staff functions.

MARCH, 1969

TYPE CHANGE

The more observant of you will notice a

"hybrid" appearance to this issue because
of our use of two type styles in the text. Up
until this issue, all copy was prepared on
an IBM "Executive" electric typewriter.
Preparation of magazine copy by this meth-
od is referred to in the publication trade as
"cold typography." "Hot typography," set-

ting the text with molten lead from a Lino-
type composer, provides much more attrac-
tive copy but the process is a great deal
more expensive- nearly four times the
cost of most forms of cold typography.
The major amateur journals are prepared

by the hot process, although cold is still
not uncommon in the industry. Communi-
cations Magazine, for example. uses cold

typography, though the quality of compos-
ing machine used is considerably higher
than that of a conventional IBM electric
typewriter. Nonetheless, it is hot typography
that really separates the pros from the dilet-
tantes. And it is with button-busting pride
that FM makes its debut into this area. We
Know you'll notice the difference with res-

pect to ease of reading and beauty of ap-
pearance. The combination of both hot and
cold styles in this issue will give you the
chance to make your own critical
comparisons.

ANNIVERSARY
This issue marks the second anniversary

of FM. It began as little more than a letter
in February 1967. Mike Van Den Branden
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saw the increasing ham interest in VHF
FM. and felt that someone should do some-

thing to publicize the many valuable ideas
being developed in isolated FM groups. He
began by typing a few noteworthy bits of
information onto a spirit master and running

off a couple dozen copies,
which he promptly mailed
to local FM'ers. This first
issue, now a rare and valu-
able collector's item, had
no name, no masthead
not even a formal editor.
It was simply a bulletin

Van Den Branden prepared in the interest of
amateur radio FM enthusiasts. Recipients
of this first issue (which was an edition

consisting of nothing more than five sheets

stapled together at the top) were invited to

participate by donating a dollar for cost of
mailing and by submitting material of gen-
eral interest to other local FM operators.
A few conscientious FM'ers in the Detroit
area thought the bulletin idea was a good
one and offered their help periodically to

contribute in planning and preparation.
Marvin Hoekstra (WA8ARA) and Harold

Kulikamp (WA8VIN) were among the first
to offer their time and assistance, and they
shared the editorial laurels with Mike for
the first few issues.

So the March issue looked better than

the first. It had an unofficial name- FM
Bulletin. And on the bottom of the first

typewritten sheet, a statement read "Volume
1, number 2." But there was still no mast-
head and the bulletin had a thrown-together
appearance. It was dittoed like the February
issue, but there was one significant and

important difference: the material was more

extensive in scope. And a few more people
sent in "donations."

By April, there were 11 "official FM
Bulletin Stations" in 8 states. Mike had a

product that was needed and he knew it.

With each out-of-state subscriber (which
he contacted by letter or phone call), he

would dub that subscriber a "... Bulletin

«

Station. And the subscribing station was
mailed extra copies and urged to spread the
word to other FM'ers. In April, the number
of typewritten pages was increased to seven.

A masthead was painstakingly prepared in
several "spirit-compatible" colors. The Ditto
process was still used, of course, but the

reproduction quality and content was con-
siderably improved over previous editions.
And interest by this time was sufficient to
convince Mike of a potential nationwide
interest. He pushed for increased circula-
tion by mailing sample copies to every out-
of-state FM enthusiast whose address he
could get.
By the time the May issue was mailed,

Mike had a list of interested hams in 13

states- for a paltry grand total of 50
subscribers. But reports from his "Bulletin
Stations" were very promising. So, to the
consternation of some of his closer associ-
ates. he gambled. The June issue would
NOT be dittoed. He would type the copy
on his own manual typewriter and have it

printed by the photolithographic (offset)
process!
June really looked good- like a real

magazine! There were three 11 17-inch
sheets folded to make an 8% x 11-inch
book. And the effort put into the cover

photo and bulletin tithe made a world of
difference in appearance. Mike reportedly
spent a great many hours just staring at

that masterpiece.
The circulation doubled. July and August

came and went, each with an improved
body of material. And amatcurs in the

dozen or so states religiously propagated

Michael

news of the FM Bulletin.
I joined FM Bulletin in September as a

result of Mike's tireless quest for territory.
QST published a letter J had written which
in essence scolded them for their lack of
definitive information on FM. Mike, after

reading the letter. sent me a copy of his

August Bulletin, on which was scrawled a

simple message consisting of little more

MARCH, 1969
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than "help." In response to his request-

and to further the cause of FM in general
-~I prepared an article to FM Bulletin
format, but on an IBM electric typewriter.
The type looked good in print.

There followed a number of correspon-
dence exchanges and phone communica-
tions between Mike and me, and I volun-
teered to act as editor. After a few months,
each with an upsurge in circulation, Mike

and I made an agreement
to become a team. That
was on FM Bulletin's first

anniversary. The readers
then numbered 403.

It is now one year later,
and the readers number in
excess of ten thousand.

Ken Sessions, Jr. Obviously, the growth this
past year has been just short of exponential.

So it is that FM is celebrating. This
explains the dramatic improvements in pre-
sentation, the scope of extended coverage.
As part of our celebration, FM proudly

introduces a new editorial philosophy with
respect to author remuneration. In the past,
authors have received publicity, our thanks,
and preferential treatment with respect to

mailing. But now we offer something a little
more substantial: cash!

AUTHOR PAYMENT
Contributors of technical articles accepted

for publication in FM will be awarded an
honorarium in accordance with a scale now
being established. The rates will depend on

depeth of editing required, time required in

preparation, scope of technical content, rela-
tive importance of material, and a few
other related factors.

It is unlikely that anyone will ever be-
come rich writing for FM, but the pay rate
will be better (per capita) than any other

magazine in the technical field. (Per capita
rate is defined as amount of money per
reader.)

MARCH, 1969

Not ali accepted manuscripts will be re-
warded by cash compensation. FM will
continue to accept nontechnical news, re-
ports, and editorial data from subscribers,

and these types of material will not be
considered as "pay" items. Also, members
of the editorial staff will not be paid for
their contributions. Naturally, a great deal
of subjectivity will be involved in the grad-
ing of received manuscripts. It will be my
responsibility to decide between the various
submittals.

Payment will be fast, though. An author
whose material is accepted as a recompens-
able article will be awarded his check as
soon as his article is set into type. (This
much delay is necessary because payment
will depend to a large extent on the length
of the article as it appears in the pages of
the magazine.)

Manuscripts should be submitted to the
Editorial Office in San Dimas, California.
as this is the office from which payment will
be made and acceptance determined.

CODE DREDGINGS
The code issue proved to be emotion-

invoking, and readers were split into two

camps. This was considered ample cause to
abandon efforts to abolish the code as a

requisite to amateur radio operation in the
VHF range.

LICENSING
The subject of repeater licensing is one

of general agreement, and FM's recom-
mended modification to the FCC Rules is
being rewritten to incorporate some of the
changes suggested at the SAROC meeting
in Las Vegas last month. A full report will
be published later. In the meantime, all of
you who feel strongly about any of the
items suggested in the last issue or who
have additional suggestions should make it
a point to voice your opinions in a letter
to the editor (Editorial Office).

o



ADDRESS CHANGES
If you're having trouble with FM deli-

veries, take a good look at the address label
on the back of your copy of FM. If there
are any anomalies, or if you have questions
regarding administrative policies, write to
Mike Van Den Branden at the Administra-
tive Office.

ARTICLE INDEX

An index of articles- dating all the way
back to issue number one- is in prepara-
tion. When complete, it will be published as

an insert in FM.

QUESTIONNAIRES
The questionnaires that were published in

the October issue are continuing to dribble
in. When the results have been fully tabu-

lated, a profile will be prepared showing
the makeup of the typical reader. From the

1400-plus questionnaires already received,
for example, we have learned that nearly
72% of our subscribers are associated with

the two-way radio industry. Comments tend
to indicate interests lie primarily in this
area; and, as a consequence, readers will

begin to see more material in FM's pages
in the coming months reflecting this interest.

FM REPEATER HANDBOOK

On December 27th, I mailed the com-

pleted manuscript of the new FM Repeater
Handbook to the publisher (Editors and

Engineers, Limited, New Augusta, Indiana).
E&E editor Bob Welborn states that the
book will be released around March or

April of 1969, and two editions (hardbound
and softbound) will be available. This is

believed to be the first complete "how to"
book ever published on repeaters.and remote
control techniques. The original printing on

manuscripts of such a specialized nature
are usually quite small, so if you intend to

get one it would be wise to reserve your
copy now. Write Bob Welborn, Editors &

Engineers, Box 68003, New Augusta,
Indiana 46268.
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4 FLOORS OF EXHIBITS
NEW YORK COLISEUM

48 TECHNICAL SESSIONSMonday through Thursday
NEW YORK HILTON

48 TECHNICAL SESSIONS ¢ REGISTRATION - Good all days -
a t e New Yor kK Hilton Technical Sessions and exhibits. In
Hours: 10:00-12:30; 2:00-4:30. and out privileges. - [EEE Members
FOUR FLOORS OF EXHIBITS at $3.00. Non-members $6.00. Ladies
the N.Y. Coliseum including over 600 $1.00. High School Students $3.00 if

accompanied by an adult -firms Hours: 10 a.m,-8 p.m. 4bays student per adult: Thursday only -
GALAANNUAL BANQUET-Wednes- limit of 3 students per aduit.
day 7:15 p.m Y. Hilton Grand REG-IDENT CARD speeds requestBailroom - $18.00. for exhibitors' literature. Ask for one
FREE SHUTTLE BUSES between the when registering.
Hilton and the Coliseum - every ESCALATORS/EXPRESS ELEVATORSfew minutes. to the Fourth Floor,

ne
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